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Abstract

This work presents the results of an online survey, conducted as part of the Business German | and Business German Il
courses at the University of Applied Sciences with public rights Baltazar in Zapresié, Croatia. The survey was created for
the employed part-time undergraduate students of the Business and Management, specializing in Business Economics
and Finance, Office Management or Management in Culture and Cultural Tourism. The aim is qualitative improvement of
the syllabus and teaching methods of the foreign language of profession. To equip students with essential skills to start
their own business, advance within the company or find employment elsewhere is one of the learning outcomes, that
also include developing foreign language communication skills, maintaining professional contacts, organizing activities,
presenting ideas, products, and service, and using social media in German, following the guidelines from the Croatian
Employers’ Association and the German-Croatian Chamber of Industry and Commerce.

This work is focused on providing references based on the survey results, which consists of the questions regarding the
students’ personal growth and professional development during their studies. Personal growth mainly involves
recognizing and developing one’s potential and gaining self-esteem to benefit both oneself and the community (e.g.
company), while professional development focuses on work quality. Thus, education process should include specific
tasks and exercises, accompanied by theoretical frameworks, to promote this individual process.

The work concludes with a specific recommendation to increase the courses’ syllabus quality, that allows students to
maximize their potential during their studies.
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Sazetak

Ovim se radom prikazuju rezultati internetske ankete u okviru kolegija Poslovni njemacki jezik | i Poslovni njemacki jezik
Il na VeleuciliStu Baltazar Zapresi¢. Anketa je namijenjena zaposlenim izvanrednim studentima prijediplomskoga
stru¢nog studija Poslovanje i upravljanje, na smjerovima Poslovna ekonomija i financije, Menadzment uredskog
poslovanja i MenadZzment u kulturi i kulturnom turizmu. Cilj je kvalitativno poboljsanje silaba i metode poucavanja
stranoga jezika struke. Jedan od ishoda ucenja je omoguciti studentima razvijanje klju¢nih kompetencija i vjestina za
pokretanje vlastitoga poduzeda, napredovanja unutar poduzeéa u kojemu su zaposleni ili zaposljavanje u drugom
poduzecu. Daljnji ishodi uklju¢uju komunikacijske vjestine na stranom jeziku, uspostavljanje i odrzavanje kontakata,
dogovaranje i organizaciju aktivnosti, prezentiranje vlastitih ideja, proizvoda i usluga te koristenje drustvenih mreza na
njemackom jeziku, preporukom Hrvatske udruge poslodavaca i Njemacko-hrvatske industrijske i trgovinske komore.
Svrha je rada dodi do preporuka putem ankete koja sadrzi pitanja o osobnom i profesionalnom razvoju za vrijeme studija.
Osobni razvoj podrazumijeva, izmedu ostaloga, prepoznavanje i razvijanje vlastitih potencijala i stjecanje
samopostovanja u svoju korist i u korist zajednice (npr. poduzeca), dok je profesionalni razvoj usmjeren na kvalitetu
obavljanja rada. Zato je bitno u proces obrazovanja ukljuciti sto vise konkretnih zadataka i vjezbi pracenih teorijskim
okvirom s ciljem individualnoga razvoja.

Zakljucak rada je konkretna preporuka za povecanje kvalitete silaba kolegija da bi studenti mogli svoje potencijale,
znanja i vjestine vec tijekom studija maksimalno usavrsiti.
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